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摘  要
         
         
       各种女性生理周期管理软件的蓬勃涌现使得女性生理周期信息日益数据化
和可视化，根据女性生理周期信息数据进行营销管理也越来越具有可行性。探究女
性生理周期的波动对消费行为的影响不仅有助于消费者更好地做出消费决策，而且
有助于商家依据个体的生理周期信息，提供更好的服务和产品，满足女性消费者需
求；即可以改善商家以及女性消费者的福利。本文在综述前人研究的基础上，从两
个视角研究女性生理周期对消费行为的影响。首先，经前期视角着眼于月经来临前
的生理、心理特征，将女性生理周期划分为经前期和非经前期，强调经前期女性与
非经前期女性在生理和心理上的差异，从而可能导致两者在自我控制和风险偏好上
的差异。其次，易孕期视角着眼于排卵附近的高易孕性，将女性生理周期划分为易
孕期和非易孕期，强调易孕期女性受遗传动机等驱动，从而可能导致易孕期女性与
非易孕期女性在服务失误严重性感知和自我修饰类商品冲动性购买的差异。
   本文通过多次问卷调查的方式来收集数据，并根据被调查者所提供的经期信息
判断被调查者所处的生理区间。基于本文的样本发现，经前期女性相比非经前期女
性自我控制更低（体现在完成找茬任务的水平更低，更加偏好食品类享乐品），但
却呈现出不喜欢能量消耗类享乐品的倾向（统计上不显著）。基于本文的样本和情
景材料发现，易孕期女性相比非易孕期女性对服务失误更加敏感（即感知到的服务
失误严重性程度更高）。此外，经前期女性在一定程度上有冒险倾向，并且易孕期
女性则在修饰性商品上有一定程度的冲动性购买倾向，但两者都没能达到统计上的
足够高的显著性水平。基于本文的样本和情景材料还发现，操纵积极月经态度并没
有显著减少经前期女性和非经前期女性在自我控制水平上的差异；提供潜在配偶线
索也没有显著增加易孕期和非易孕期女性在服务失误严重性感知上的差异。
   以往文献较少直接检验经前期和非经前期女性在自我控制水平上的差异（尤其
是实用品和享乐品的选择），而且少有文献将易孕性与服务失误评价联系起来。本
文的研究将有助于人们更好地认识这些可能存在的关联性，同时也能启发更多相关
研究。本文的结论有一定的实践启示，食品类享乐品可能更加吸引经前期女性，而
修饰类商品可能更加吸引易孕期女性。在与经前期女性互动或传递信息时，采用简
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单直接的互动或沟通方式可能效果更好。当服务失误发生时，处于不同生理周期区
间的女性所感知到的服务失误严重性可能不一样，因而服务提供方可能需要采取不
同程度的补救措施。考虑到本文样本以及情景材料的特殊性，后续研究可以进一步
扩大样本或针对不同的女性群体，同时使用不同的情景材料（例如不同类型的冲动
性购买场景、服务失误场景等）。
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Abstract
         
         
        Research on relationships between women’s menstrual cycle and their
consuming behaviors might improve both the sellers’ and the female consumers’
welfare. Following two streams of literature (i.e., premenstrual perspective, and
fertility perspective), this thesis aims to explore whether and to what extent there
exists some difference in consuming behaviors between women’s pre- and non-
premenstrual phases, and between their high- and low-fertility phases.
       Based on the survey data, I find that: 1) Women in the premenstrual group,
compared to the non-premenstrual group, present lower self-control level (i.e.,
finding out fewer targets, more likely to choose hedonic foods over utilitarian
goods), but do not favor the energy-consuming hedonic goods. No statistically
significant difference on the risk-taking level is found between pre- and non-
premenstrual groups. 2) Women in the high-fertility group, compared to the low-
fertility group, present higher level of sensitivity on the “loss” caused by service
failure (i.e., higher level of failure severity). The high-fertility group tends to be
more impulsive while facing image-improving products, but also not reaching the
conventional statistical significance level. Besides, manipulating the participants’
menstrual attitude has no significant effect on the difference of self-control level
between the pre- and non-premenstrual groups. Also, providing potential mating
cues to participants has no significant effect on the difference of perceived failure
severity between the high- and low-fertility groups. 
       While not-much empirical research combining premenstrual phase and self-
control, and little study directly focusing on the links between fertility and service
failure, my thesis enriches the understanding on these issues and might inspire
more future research. As the findings are just based on specific samples and
specific measurement/scene materials, future study could extend the sample size,
collect data from participants with different demographic characteristics, or use
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different measurement/scene materials.
         
Keywords: Premenstrual Phase; Fertility; Self-Control; Risk-Taking; Impulsive
Buying; Service Failure
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